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Indian News 

J&K’s milky way: Tapping dairy farming potential in the valley 
FEB 28, 2022 

https://dairynews7x7.com/jks-milky-way-tapping-dairy-farming-potential-in-the-valley/ 

 
ivestock is emerging as an important 

sector in the socio-economic develop-

ment of Jammu and Kashmir. With al-

most 80 per cent of the Union Territory popula-

tion residing in rural areas, about 60 per cent of 

total revenue is generated by the agriculture 

and animal husbandry sector. 

As such, dairying has the potential to become 

an additional source of income for the citizens 

of Jammu & Kashmir. 

The Union Territory produces 70 lakh liters of 

milk per day whereas Kashmir, alone, produces 

about 40 lakh liters of milk per day out of the 

total. South Kashmir leads in milk production. In 

Jammu and Kashmir, thousands of farmers and 

budding entrepreneurs have been hugely bene-

fited from dairy farming owing to its profitabil-

ity and increase in demand. The government is 

also encouraging more youth to join this sector 

that is climatically viable too. There is a great 

demand for establishing dairy farming units in 

Jammu and Kashmir. According to an estimate, 

presently some 1,700 dairy units are required in 

Kashmir so the dependence on imports from 

neighboring states is cut permanently. 

Dairy farming, thus, has the potential to gener-

ate jobs for thousands of unemployed youth. In 

view of this, the Milk Production Expansion Plan 

proposed that the Jammu and Kashmir Milk 

Producers Cooperative Limited (JKMPCL) will 

raise the capacity of JKMPCL from 50,000 LPD of 

milk production to 2.5 Lakh LPD in the next 

three years. 

Milk production takes place all around the 

globe. Worldwide demand for dairy continues 

to increase in large part due to population 

growth, urbanisation and rising incomes in In-

dia. And Jammu and Kashmir Union Territory is 

no exception. Yet, with an increasing demand 

for dairy, there is growing pressure on natural 

resources, including freshwater and soil. 

Farmers, the world over, can profoundly reduce 

environmental impacts through the use of bet-

ter management practices and technologies. 

On average, a bovine animal weighs 400 kg and 

discharges 15-20 kg/day of dung and 12-14 li-

ters/day of urine. Solid wastes produced from 

dairy farms and gaushalas are organic and non- 

hazardous in nature. So, proper handling and 

disposal are required. 

Properly managed manure application and graz-

ing can improve the soil health of pastures and 

croplands. In some conditions, dairy cows can 

also contribute to healthy habitats through 

well- managed grazing. 

Ecologically sound and economically viable 

technological solutions can be promoted across 

the country to handle various types of bio-

wastes for achieving targets of zero waste and 

maximum recovery of materials. 

Several central and state-sponsored schemes 

have also been launched to help and uplift the 

marginalised farmers. The Integrated Dairy De-

velopment Scheme started has hugely bene-

fited the farmers. Beneficiaries with five to 50 

cow units can also avail several benefits from 

the government-run schemes. As of now, there 

are 476 single five cow units in Kashmir. 
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When it comes to dairy waste, which in itself is 

the world’s best organic fertiliser, only aware-

ness among dairy owners combined with strict 

implementation by concerned local bodies, is 

required to prevent such a valuable resource 

from ending up in drains. 

Cattle urine is a powerful natural pesticide and, 

if used properly, can save human beings from 

the harmful effects of pesticide residues. 

Management of precious dairy waste can be 

done by using very simple technologies and in a 

very cost-effective manner depending upon the 

number of cattle heads, space, and budget. Bio-

gas production, one of the renewable energy al-

ternatives to fossil fuels, can be encouraged us-

ing this waste organic matter. 

 

 

Aavin sets sales target of 15 lakh litres per day of milk this summer 
FEB 28, 2022 
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ith the demand for milk increasing 

among cash and carry customers, 

the Tamil Nadu Cooperative Milk 

Producers’ Federation, which owns the Aavin 

brand, has set a target to sell 15 lakh litres of 

milk a day in the city and suburbs this summer. 

The dairy major at present sells 14 lakh litres of 

milk a day. The buoyancy in sales was aided by 

the reduction in prices announced by the pre-

sent government.  

“Due to special drives among residential associ-

ations, we have seen an increase of 50,000 li-

tres of milk a day via card sales. We will hold 

more such drives during the coming month,” 

Federation Managing Director N. Subbaiyan 

told The Hindu.  Allaying fears of a milk short-

age, he said the dairy major had enough milk to 

tide over this lean season. “At present, our pro-

curement stands at 35 lakh litres a day. 

Of this, 28 lakh litres a day is sold as milk. By 

April, the flush season will arrive and the daily 

procurement is expected to touch 40 lakh litres 

which will allow us to easily increase sales. Even 

now, if dealers and distributors want more milk, 

we are ready to supply,” he said.  

No restrictions 

On reports that restrictions had been placed on 

the sale of Aavin full cream milk, Mr. Subbaiyan 

said that the dairy major was promoting other 

variants and not placing any restrictions. “Our 

daily indent remains the same. Nothing has 

been decreased. We are encouraging the sale of 

Tea Mate since it is very similar to full cream 

milk. We want tea shops and restaurants to go 

for this variety rather than the full cream milk,” 

he said.  

However, S. A. Ponnusamy of the Tamil Nadu 

Milk Dealers’ Employees Welfare Association, 

said that restrictions on sale of Aavin full cream 

milk would lead to shortage, especially because 

private dairies had increased the prices of milk a 

few days ago. The difference in price was as 

high as ₹18 a litre, which will drive more con-

sumers towards Aavin, he added.  
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Solar-powered milking machines: Sunny side to dairy products 
FEB 28, 2022 

https://dairynews7x7.com/solar-powered-milking-machines-sunny-side-to-dairy-products-from-chitradurga/ 

 
attle form an integral, sacred bond with 

the Indian farmer. Apart from their role 

in tilling the soil, bovines also provide 

milk as a source of both sustenance and in-

come. Considering that dairy farming consti-

tutes an important aspect of the country’s agro-

oriented economy, a lot of time and energy 

goes into milking cows and buffaloes, which is a 

tedious task, especially when done manually. 

Farmers often spend hours every day, early in 

the morning and late in the evening, to draw 

milk, which they hand over to cooperatives or 

supply at doorsteps. 

To make milking of cows and buffaloes a 

quicker, hassle-free, and cost-effective process, 

several farmers in Chitradurga district have 

adopted solar-powered milking machines. 

Thanks to abundant sunlight in these parts, 

these sustainable technological wonders have 

not only eased the milking process, but also re-

duced the time to milk each animal. Unlike 30 

minutes usually needed to milk one cow, apart 

from the excess labour required, a machine like 

this with its two milk-drawing points draws milk 

in 8-12 minutes, and can be operated by a sin-

gle person. With this machine, milk can be 

drawn from as many as 20-30 cows within an 

hour. 

The solar-powered milking machine was intro-

duced by ‘SELCO’, a pioneer in spreading aware-

ness about solar energy. The machine runs on a 

DC motor, making it financially viable for the 

farmer and comfortable for the animal. Sharing 

his experience of using this innovation, Devaraj 

– a dairy farmer from Hariyabbe village of 

Hiriyur taluk – says, “Solar-powered milking ma-

chines have helped us get a good milk yield. We 

have also been able to sail over erratic power 

supply, thanks to solar energy, while the cattle’s 

health is also maintained.” 

He continues, “I needed about four labourers 

each day for milking, cleaning, supplying fodder, 

and so on. Now with this machine, all these 

tasks are accomplished by just me and my 

brother.”Shivakumar, who once worked as a 

college lecturer, was relieved from service amid 

the pandemic. He took to dairy farming, and 

every day, has been drawing about 180 litres of 

milk using the solar-powered milking machine, 

which has revived his fortunes.“We are moni-

toring the functioning of these machines. If the 

feedback is positive, we will try to replicate 

these in other dairy farms across the country,” 

Manjunath Bhagwath, Project Manager at 

SELCO, says. 

A solar-powered milking machine, which in used 

to draw milk from cows in an efficient manner.  

India is the world’s largest milk producer, where 

80 per cent of milk is produced by small and 

marginal farmers. Also, dairy farming provides 

secondary income to 80-90 million farmers in 

the country, and is also a good source of ma-

nure. But the quality of milk yield in India is in-
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ferior compared to other dairy-producing coun-

tries, in large part due to a lack of skilled work-

force and investment in technology. 

As farmers often rely on electricity, which can 

be erratic, solar power is being promoted as a 

reliable replacement for the future, which will 

also help power the machines, resulting in good 

yield and improved livelihoods. With farmers 

being involved in varied agricultural activities, it 

is important that milking of cattle be carried out 

with minimal effort, for which these solar-pow-

ered milking machines are essential. Apart from 

speeding up milking process, these machines 

also provide back-up during power cuts, which 

spares them time for other productive activi-

ties, says Bhagwath. 

Also, the solar-powered milking machine is rea-

sonably priced. In fact, the cost of solar panels, 

two lights and the milking machines costs Rs 

70,000, and a farmer can milk up to 20 cows. 

Banks and self-help groups provide suitable fi-

nancial aid to procure these machines, he adds. 

In all, 331 solar-powered milking machines have 

been distributed to farmers by SELCO, not only 

in Karnataka, but also in Tamil Nadu, Andhra 

Pradesh and Bihar. The aim is to promote the 

usage of devices driven by non-conventional 

and renewable sources of energy to intervene 

in agricultural and allied activities. The demand 

for these devices is picking up significantly, 

since the animals are also not harmed by their 

use, unlike from conventional electric-operated 

milking machines.The adoption of this innova-

tion has assured good health – of the milk, the 

animal, and us. 

Wider Reach 

Presently, solar-powered milking machines are 

being used in several states, including Karna-

taka. There are 37 such machines in use in 

Belthangady and Mandya, followed by Kunda-

pura (35), Hassan (25), and Chitradurga (15). 

This device is also in use at far-off Munger (Bi-

har), Tirupati, Madurai, Anantapur, Sholapur 

and Erode, outside Karnataka. 

 

 

 

Ludhiana | Vet Varsity trains FPOs on value addition of milk 
Feb 26, 2022 

https://www.hindustantimes.com/cities/chandigarh-news/ludhiana-vet-varsity-trains-fpos-on-value-addition-of-

milk-101645895119170.html 

irectorate of Extension Education and 

College of Dairy Science and Technol-

ogy, Guru Angad Dev Veterinary and 

Animal Sciences University, organised a training 

on value addition of milk for members of Farm-

ers Producer Organisation (FPO) from different 

districts of Punjab. 

P S Brar, director of Extension Education, 

GADVASU, said the training was sponsored by 

National Bank for Agriculture and Rural Devel-

opment (Nabard) to train the members of FPOs 

in processing of milk to value-added products. 

He said farmers must think beyond production 

for profitability in dairy farming. Value addition 

and smart marketing of milk products have a 

huge opportunity to boost the income of the 

farmers. 

Sanjeev Kumar, district development managers 

, Nabard, said farmers must organise them-

selves into FPOs to realise the full benefits of 

marketing of milk and milk products. 

Ramneek, dean, College of Dairy Science and 

Technology urged the farmers to stay in contact 

with the scientists of the college and benefit 

from their expertise. 

Scientists from the College of Dairy Science and 

Technology discussed important aspects related 

with manufacturing and marketing of milk prod-

ucts. Different technologies developed by the 

university for the preparation of these products 

D 

https://www.hindustantimes.com/cities/chandigarh-news/ludhiana-vet-varsity-trains-fpos-on-value-addition-of-milk-101645895119170.html
https://www.hindustantimes.com/cities/chandigarh-news/ludhiana-vet-varsity-trains-fpos-on-value-addition-of-milk-101645895119170.html


were demonstrated. A visit to the dairy plant 

was also organised. The training was coordi-

nated by Inderpreet Kaur and Arunbeer Singh. 

Inderpreet Kaur said the training was specifi-

cally designed to promote skill development of 

the farmers in manufacturing and marketing of 

different milk products. Farmers from FPOs of 

six districts attended the training and engaged 

in discussions and practicals in six sessions dur-

ing the training. 

 

 

 

India’s organized dairy industry to grow by 12% YoY on revenue : Crisil 
FEB 26, 2022 
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he organised dairy industry is likely to 

witness 12 per cent revenue growth this 

financial year to reach Rs 1.6 lakh crore, 

mainly due to recovery in demand for value-

added products (VAPs), steady liquid milk sales 

and a hike in the retail price, a report said on 

Friday. 

Revenue of India’s organised dairy industry will 

rebound a solid 12 per cent year-on-year this 

fiscal to Rs 1.6 lakh crore, compared with a de-

cadal low growth of one per cent last fiscal, rid-

ing on strong demand recovery in most VAP, 

steady liquid milk sales and retail price hikes 

during the fiscal, according to a report by Crisil 

Ratings. 

Steady demand for both VAP (around one-third 

share of organised sector sales) and liquid milk 

(around two-thirds share) is likely to lead to 5-6 

per cent growth next fiscal as well in line with 

the pre-pandemic trend, the report estimated. 

Operating profitability, however, will be set 

back to the pre-pandemic level of 5-5.5 per cent 

in the next two fiscals from the peak of 6 per 

cent seen in fiscal 2021. 

This is due to high raw milk prices along with 

higher transportation and packaging costs even 

as dairies increasing retail product prices by 3-4 

per cent across categories this year. 

Apart from this, better revenue growth and 

near-stable operating profits, along with well-

managed balance sheets, will lead to a ‘stable’ 

credit outlook for dairy players, Crisil Ratings 

added. 

The report is based on a Crisil Ratings analysis 

of 57 rated dairies, which account for nearly 

two-thirds of the organised segment revenue of 

Rs 1 lakh crore. 

Demand for VAPs such as ghee, butter, cheese, 

curd, and SMP saw a strong recovery amid the 

festive and wedding season in the third quarter 

of this fiscal, and the reopening of commercial 

establishments on a pan-India basis. 

”VAP sales growth is expected to be 17-18 per 

cent this fiscal on a lower base of last fiscal. 

That said, the first and second Covid-19 waves 

had coincided with peak summer season for ice-

creams (14% of overall VAP sales) and partially 

impacted demand. 

On the other hand, liquid milk sales volume is 

expected to remain steady at 6% this fiscal. 

That, coupled with retail price hikes already 

taken, would lead to sales growth of 10% this 

fiscal. 

Says Tanvi Shah, Associate Director, CRISIL Rat-

ings, “About 70-75% of the working capital re-

quirement of dairies is towards SMP inventory, 

which is expected at higher levels compared 
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with the pre-pandemic period due to steady 

milk procurement this flush season. However, 

well managed balance sheets and near-

steady operating profits would lead to stable 

credit outlook for dairy players. We expect key 

debt metrics such as gearing and interest cover-

age ratio to remain comfortable at 1.2 times 

and 6.5 times, respectively, in the near term.” 

”This, in turn, will be driven by strong volume 

growth of 13-14 per cent as hotels, restaurants 

and cafe (accounting for 20 per cent of organ-

ised sector sales) have opened up, and festive 

and wedding celebrations, as well as home con-

sumption, have increased,” Crisil Ratings Senior 

Director Anuj Sethi said. 

The second and third COVID-19 waves have had 

no material impact on most dairy segments, 

with food-delivery services and eateries contin-

uing to function despite local restrictions, he 

added. 

 

 

Powdered Baby Formulas Recalled After Hospitalizations and 1 Death 
FEB 26, 2022 
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bbott Laboratories has initiated a vol-

untary recall of select powder baby for-

mulas, including Similac, Alimentum, 

and EleCare manufactured in Sturgis, Michigan, 

following three reports of Cronobacter sa-

kazakii infections and one report of Salmo-

nella Newport infection in infants. 

All four babies became seriously ill and had to 

be hospitalized, and health authorities be-

lieve Cronobacter may have contributed to the 

death of one child. At this point, illnesses have 

been reported in Minnesota, Ohio, and Texas.  

After launching an investigation, the US 

FDA  has so far found several positive Cronobac-

ter sakazakii results from environmental sam-

ples taken at a manufacturing plant. Abbott’s 

internal records also indicate environmental 

contamination with Cronobacter sakazakii and 

the firm’s destruction of product due to the 

presence of Cronobacter. 

Abbott said samples related to the three com-

plaints for Cronobacter sakazakii tested nega-

tive, and a sample related to the complaint 

for Salmonella Newport tested negative for Sal-

monella Newport. 

Along with the Centers for Disease Control and 

Prevention (CDC) and state and local partners, 

the FDA is alerting consumers to avoid purchas-

ing or using Similac, Alimentum, or EleCare 

powdered infant formulas if the products have 

a multi-digit number on the bottom of the con-

tainer, starting with the first two digits 22 

through 37, contains K8, SH, or Z2 and has an 

expiration date of April 1, 2022, or after. 

“As this is a product used as the sole source of 

nutrition for many of our nation’s newborns 

and infants, the FDA is deeply concerned about 

these reports of bacterial infections,” said Frank 

Yiannas, the FDA’s deputy commissioner for 

food policy and response, in a statement.  “We 

want to reassure the public that we’re working 

diligently with our partners to investigate com-

plaints related to these products, which we rec-

ognize include infant formula produced at this 

facility, while we work to resolve this safety 

concern as quickly as possible.” 

The CDC  says that Cronobacter illness is very 

rare, but it is often deadly in young infants, and 
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typically the agency records two to four ill-

nesses in infants each year. The bacteria can 

cause severe blood infections (sepsis) or menin-

gitis (an inflammation of the membranes that 

protect the brain and spine). 

Sickness from Cronobacter in babies will usually 

start with a fever and poor feeding, crying, or 

very low energy. Some babies may also have 

seizures. Cronobacter infection may also cause 

bowel damage and may spread through the 

blood to other parts of the body. 

Newport is a strain of salmonella  . The 

CDC says that most individuals infected with sal-

monella develop diarrhea, fever, and stomach 

cramps six hours to six days after exposure to 

the bacteria, and the illness usually lasts four to 

seven days. Most who are infected recover 

without treatment. Still, very young people can 

become seriously ill from the bacteria, and in-

fection can spread from the intestines to the 

bloodstream and then on to other parts of the 

body. 

On Monday, China customs warned consum-

ers   to not buy or eat Abbott formulas because 

of the FDA recall. 

The recall comes at a difficult time for new 

mothers, because the United States has been 

struggling with a baby-food shortage, as re-

ported by CNN Business  . 

“We know parents depend on us to provide 

them with the highest quality nutrition formu-

las,” said Joe Manning, the executive vice presi-

dent of nutritional products for Abbott, in a 

statement.“We’re taking this action so parents 

know they can trust us to meet our high stand-

ards, as well as theirs. We deeply regret the 

concern and inconvenience this situation will 

cause parents, caregivers, and healthcare pro-

fessionals.” 

 

 

 

Tiruchi Aavin looks to tap demand for milk powder in North Indian markets 
FEB 26, 2022 
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he Tiruchi District Milk Producers’ Coop-

erative Union, which is marketing its 

dairy products under Aavin, plans to tap 

the North Indian market to sell its skimmed milk 

powder (SMP). 

The union produces SMP at the plants owned 

by the Tamil Nadu Milk Producers’ Federation in 

Erode and Krishnagiri. The Tiruchi Aavin sends 

surplus milk after meeting the local require-

ments tin Tiruchi, Ariyalur, Karur and Chennai to 

skimmed milk powder plants. On overage, it al-

locates s about one lakh litres for producing 

milk powder. 

The union sells mainly through the e-auction 

portal of the National Dairy Development Board 

(NDDB) and the cooperative federations across 

the country. 

According to sources, the rate for SMP has 

picked up in recent weeks, particularly in the 

North Indian markets. There has been a good 

demand for the SMP produced by Aavin in Utter 

Pradesh, Bihar, Odisha, Madhya Pradesh, Raja-

sthan and others. The buyers tend to pile up 

SMP ahead of the holi festival, a popular festival 

celebrated in many States of the country, falls 

on 18 March. 

“There is an upward trend for the SMP in North 

Indian market. We are making efforts to tap the 
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demand,” says R. Abirami, General Manager, 

Tiruchi Aavin. 

She said that SMP was the main ingredient for 

making milk-based sweets. People in many 

States exchange sweets with relatives, neigh-

bours, and friends during the Holi festival. 

Hence, the demand for SMP had gone up 

mainly in the North Indian markets. It would be 

utilised well. 

Ms. Abirami said that February and March were 

the ideal months to market SMP. The prices 

would generally go up in the first quarter of the 

financial year. One kg of SMP had gone up to 

₹250. It was hovering around ₹180 and ₹190. 

The current rate was reasonably good. The rate 

was expected to go up further in the first week 

of March. 

There were buyers for the available stock of 

SMP. A team of officials had been asked to sell 

SMP as much as possible by tapping the de-

mand, Ms. Abirami said. 

 

 

 

Rs 5 per liter of subsidy on milk to dairy farmers in Rajasthan 
FEB 24, 2022 
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ajasthan Chief MinisterAshok Gehlot-

presented the annual budget for the fi-

nancial year 2022-23 in the state as-

sembly on Wednesday. This is the fourth annual 

budget of the current government. Chief Minis-

ter Gehlot also holds the finance department. 

The Chief Minister laid the budget (income-ex-

penditure estimate year 2022-23) on the table 

of the House at 11 am on Wednesday. In this 

budget, Chief Minister Ashok Gehlot has made a 

provision to give smartphones to about 1.33 

crore women of Rajasthan. At the same time, 

farmers will be given Rs 600 crore for organic 

farming and employees will be given the benefit 

of old pension scheme. Along with this, 100 

days of employment will be created in urban ar-

eas on the lines of MNREGA. About Rs 800 crore 

will be spent on this. 

100 days of employment in a year in urban ar-

eas 

Presenting the annual budget for the financial 

year 2022-23 in the Vidhan Sabha, Chief Minis-

ter Ashok Gehlot said that the youth of urban 

areas will get 100 days of employment every 

year on the lines of MNREGA. He said that after 

100 days of employment, the state government 

would give an additional 25 days of employ-

ment. About Rs 800 crore will be spent annually 

on this, employment opportunities will also be 

increased in MNREGA. 

Schemes for farmers 

Modern technology will be adopted for pro-

tected farming. Rajasthan Augmented Farming 

Mission will be started. In the first phase, 10 

thousand farmers will be benefited. Rajasthan 

Horticulture Development Mission will start. 

Spice crops will be expanded in 3 thousand hec-

tares. Rajasthan crop protection mission will 

start. Scheme started for protection from stray 

animals. A grant of 100 crores will be given for 

wirebandi.5 thousand rupees will be given 

every year to buy agricultural plants, agricul-

tural technology mission will be started in Raja-

sthan, 7 thousand farmers will get a grant of 

150 crores on agricultural plants. 

Milk Producers Co-operative Society 
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2,500 new milk producer cooperative societies 

will be formed. Milk processing plant will be set 

up in Rajsamand. Announcement to implement 

camel conservation development policy.1 crore 

will be given for setting up Gaushala. With the 

help of voluntary organizations, gaushalas will 

be opened in gram panchayats. Milk processing 

plant will be set up in Rajsamand. Announce-

ment to implement camel conservation devel-

opment policy.1 crore will be given for setting 

up Gaushala. With the help of voluntary organi-

zations, gaushalas will be opened in gram pan-

chayats.150 crore will be spent in animal insur-

ance scheme. A subsidy of Rs 5 per liter will be 

given on milk production. 

Employment to youth 

Chief Minister Ashok Gehlot further said in his 

budget speech that the government has also 

made a provision in the budget to provide em-

ployment opportunities to the youth of the 

state. He said that Nehru Youth Transit Hostel 

and Facilitation Center will be built at Udaipur 

House in Delhi for 500 youth at a cost of 300 

crores. Youth preparing for competitive exami-

nations in Delhi will be able to stay in this cen-

ter. Along with this, REET exam will be con-

ducted in July 2022, in which old candidates will 

not have to pay fees. Free travel and facilities 

will be available as before. He said that next 

year there will be recruitment on 1 lakh posts in 

government departments. Chief Minister work 

from home scheme will be implemented. Under 

this, 20 thousand women will be given employ-

ment sitting at home. Apart from this, RISF will 

be formed in Rajasthan on the lines of CISF. Un-

der this, 2000 thousand security personnel will 

be recruited. 

Expansion of medical facilities 

Chief Minister Gehlot further said that one 

crore 33 lakh people have been benefited under 

Chiranjeevi Yojana in Rajasthan. He said that 

under Chiranjeevi Yojana, more than seven lakh 

people have got cashless treatment of 233 

crores. The limit of this scheme has been in-

creased to 10 lakhs. Under this cochlear im-

plant, organ transplant will also be done for 

free. The Collector has been empowered in the 

Chiranjeevi Yojana. Even without a card, the eli-

gible person will get the facility of free treat-

ment. OPD-IPD will be completely free in gov-

ernment hospitals and complete treatment will 

be available without money in government hos-

pitals. Families covered under Chiranjeevi 

Yojana will get accident insurance of Rs 5 lakh. 

New Nursing and Medical College 

He said that in the coming days new nursing col-

leges would be opened in 18 districts of Raja-

sthan. The construction work of nursing col-

leges is going on in seven districts. A provision 

of 100 crores has been made for expansion of 

facilities in hospitals.PG hostels will be con-

structed in Kota-Bikaner Medical College. Along 

with this, Institute of Neuro Science will be 

opened in four districts. He said that a new cen-

tral college would be opened in Jodhpur, a pro-

vision of 600 crores to strengthen medical ser-

vices, one thousand new sub-health centers 

would be opened, hundred new primary health 

centers would be opened in the state, sub-dis-

trict hospitals in many districts, district hospi-

tals. 

 

 

 

 

 

 

 



Private brands hike milk prices by Rs 2-4 per litre 
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HENNAI:  Private milk brands in Tamil 

Nadu will now cost Rs 8-12 more than 

Aavin milk, as four dairy companies—

Thirumala, Jersey, Heritage and Dodla—have in-

creased their milk price by Rs 2-4 per litre. 

The decision of the private milk companies may 

result in an increase in the price of tea, coffee, 

milk and other hot beverages in restaurants and 

retail shops in the coming days. The revised 

prices will come into effect on Friday. The com-

bined market share of the four companies in re-

tail sales of milk in TN is 40 to 45 per cent a day. 

While a litre of the State-owned Aavin’s toned 

milk costs Rs 40, it will cost Rs 50 for Thirumala 

and Heritage (hiked from Rs 48), and Rs 48 for 

Jersey (hiked from Rs 46). While a liter of Aa-

vin’s standardised milk costs Rs 44, it will be Rs 

60 (hiked from Rs 58) for the three brands ex-

cept Dodla. 

For a liter of full cream milk, while Aavin costs 

Rs 48, it is increased from Rs 62 to Rs 66 for 

Thirumalai, and from Rs 64 to Rs 66 for Jersey, 

Dodla and Heritage. 

“Already, the demand for Aavin milk went up 

across the State after its price was slashed by Rs 

3 a litre in June. Now, the demand will shoot up 

further; but, Aavin’s market share in milk sale 

remains less than 20 per cent,” said S A Pon-

nusamy, state president, TN Milk Dealers Wel-

fare Association. During the lockdown, the pri-

vate dairies had reduced their procurement 

price by `10 to `15 per litre citing lack of de-

mand, added Ponnusamy. 

The per day milk demand of the State is 2.1 

crore litres. While 20 to 25 lakh litre is con-

sumed by dairy farmers, the Aavin procure 

about 38 to 39 lakh litres.  About 40 to 45 lakh 

litres (mostly full cream milk) are supplied to 

hotels, tea shops, hospitals and other commer-

cial establishments, and 35 to 40 lakh litres are 

sold through retail outlets. 

About 50 to 55 lakh litres (mostly buffalo milk) 

are diverted for producing milk products such 

as ghee, milk powder, butter, sweets among 

other items. The circular released by the private 

companies has attributed the increasing ex-

penses towards the maintenance of cattle and 

its feed and other operational reasons for their 

decision. The price of milk was last increased by 

private dairies between June and November 

2021. 

A Kumaran of Chennai Metropolitan Tea Shop 

Owners’ Association (CMTSOA) said, “The per 

day collection of tea shops is yet to reach 60 per 

cent of the pre-Covid level. We will increase the 

price only once normalcy is restored.” 
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Vijaya Dairy hike farmer’s prices to 41.64 for buff and 32.64 for cow milk 
FEB 24, 2022 
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elangana Vijaya Dairy has increased the 

prices of milk being procured from dairy 

farmers by Rs 4.68 per litre for buffallo 

milk and Rs 2.88 per litre for cow milk. As per 

directions of Chief Minister K Chandrashekhar 

Rao, the revised prices will come into force with 

retrospective effect from February 16. Accord-

ingly, the buffallo milk will be collected at Rs 

41.64 per litre and the cow milk at Rs 32.64 per 

litre from dairy farmers. 

In a statement, Animal Husbandry Minister Ta-

lasani Srinivas Yadav stated that the State gov-

ernment took numerous measures to improve 

the income of dairy farmers and also promoting 

Telangana Vijaya Dairy on all fronts by launch-

ing new products. He said the company which 

was in losses before the State formation, has 

now achieved a turnover of Rs 700 crore due to 

the efforts of the Chief Minister. 

Earlier, the company management started 

providing an incentive of Rs 4 per litre to milk in 

November 2014 and also providing cash incen-

tives to dairy farmers supplying milk to other 

cooperative dairies like the Nalgonda-Ranga 

Reddy Cooperative Milk Producers union Lim-

ited (NARMUL) Dairy, the Karimnagar Dairy and 

Mulkanoor Mahila Dairy. About Rs 343 crore 

have been spent towards providing incentive to 

dairy farmers. 

Apart from milk and milk products, the Tel-

angana Vijaya Dairy is establishing a mega dairy 

with Rs 246 crore in about 40 acres at Raviryal 

village in Rangareddy district to introduce new 

products in the market. 

 

 

Tiruchi Aavin looks to tap demand for milk powder in North Indian markets 
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he Tiruchi District Milk Producers’ Coop-

erative Union, which is marketing its 

dairy products under Aavin, plans to tap 

the North Indian market to sell its skimmed milk 

powder (SMP). 

The union produces SMP at the plants owned 

by the Tamil Nadu Milk Producers’ Federation in 

Erode and Krishnagiri. The Tiruchi Aavin sends 

surplus milk after meeting the local require-

ments tin Tiruchi, Ariyalur, Karur and Chennai to 

skimmed milk powder plants. On overage, it al-

locates s about one lakh litres for producing 

milk powder. 

The union sells mainly through the e-auction 

portal of the National Dairy Development Board 

(NDDB) and the cooperative federations across 

the country. 

According to sources, the rate for SMP has 

picked up in recent weeks, particularly in the 

North Indian markets. There has been a good 

T 
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demand for the SMP produced by Aavin in Utter 

Pradesh, Bihar, Odisha, Madhya Pradesh, Raja-

sthan and others. The buyers tend to pile up 

SMP ahead of the holi festival, a popular festival 

celebrated in many States of the country, falls 

on 18 March. 

“There is an upward trend for the SMP in North 

Indian market. We are making efforts to tap the 

demand,” says R. Abirami, General Manager, 

Tiruchi Aavin. 

She said that SMP was the main ingredient for 

making milk-based sweets. People in many 

States exchange sweets with relatives, neigh-

bours, and friends during the Holi festival. 

Hence, the demand for SMP had gone up 

mainly in the North Indian markets. It would be 

utilised well. 

Ms. Abirami said that February and March were 

the ideal months to market SMP. The prices 

would generally go up in the first quarter of the 

financial year. One kg of SMP had gone up to 

₹250. It was hovering around ₹180 and ₹190. 

The current rate was reasonably good. The rate 

was expected to go up further in the first week 

of March. 

There were buyers for the available stock of 

SMP. A team of officials had been asked to sell 

SMP as much as possible by tapping the de-

mand, Ms. Abirami said. 

 

 

 

Say cheese! This paneer maker smiles all the way to the bank 
FEB 21, 2022 
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his is the story of a youth from western 

Tamil Nadu who transformed his fa-

ther’s failing milk supply business into a 

thriving producer of paneer that sells even in 

north India. 

Sathishkumar T was 17 when he joined his 

farmer-father in 1991, buying milk locally and 

after a bit of processing selling it in Bengaluru. It 

was an unorganized market. Maintaining quality 

was an issue, as was collecting cash from the 

small establishments they sold milk to. 

“When my father decided to shut down his 

small operation, I ventured into it in 1993. But 

instead of selling milk, I sold paneer. From the 

beginning, I wanted operations to be organized 

and branded,” recalls Sathishkumar, founder 

and managing director, Milky Mist Dairy. 

From making small quantities by hand, the com-

pany now has a fully automated plant that can 

produce 60 tonnes of paneer a day. “This is the 

world’s largest fully automated plant for 

paneer. We want to make paneer the vegetar-

ian equivalent of meat and chicken for proteins 

and become India’s No. 1 brand,” he says. 

Unlike in north India, paneer was not popular in 

the south when Satishkumar launched his ven-

ture. But social media, especially YouTube, 

changed perceptions with recipes and cooking 

videos readily available. “Even after almost 30 

years, I do not know anything other than milk 

and paneer. Value-added products will remain 

our focus. We do not sell liquid milk, which ac-

counts for 40%-70% of the business for other 

dairies including Amul,” says Satishkumar. 

His focus on value-added products – paneer, 

curd, cheese, butter and ghee – has helped the 

company grow from a turnover of `12 crore in 

2008 to hopefully close this year at `1,100 crore. 

The company has established a 75-acre campus 

at Perundhurai near Erode, with production and 
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processing plants alone sprawling over 40 acres. 

It procures on an average six lakh litres of milk a 

day from close to 60,000 farmers from eight dis-

tricts in and around Erode. 

“We do not sell even one litre of liquid milk. The 

market for liquid milk, sold in sachets, is grow-

ing at 6% every year in India, while value-added 

products, depending on categories, grow at 

15%-20%. Over the last five years, we have 

been growing at 29%-30% per annum. In the 

next 2-3 years, we will become a pan India com-

pany,” says K Rathnam, CEO, who joined the 

company in August 2019 after a long stint with 

Amul, where he was the MD for more than four 

years. 

“Earlier, we were limited by capacities and had 

outsourced production of high value items such 

as lassi and milkshakes. But with new and up-

graded plants, we produce them on our own. 

We have more than 25 different categories and 

will soon launch condensed milk and chocolates 

to offer the entire gamut of value-added dairy 

products,” says Rathnam. 

The company has drawn up a two-pronged 

growth strategy – to reach more interior areas 

in the southern region, where its products were 

not available, and expand aggressively across 

the country. “We constantly update and up-

grade ourselves and our facilities to bring out 

better value-added products,” says Satishku-

mar. 

Not just that. “We are also environmentally 

conscious and reuse 93% of the water dis-

charged. And, in another 10 days, we will be-

come a green energy company with our entire 

power requirement to be met by our own solar 

and wind energy projects (16MW),” he says. 

Despite the phenomenal growth, this school 

dropout has managed to run the business with-

out raising any external capital. “Milky Mist 

Dairy continues to be 100% fully owned by my 

family,” Satishkumar signs off. 

 

 

Milk prices have started inching upwards as flush season culminates 
FEB 21, 2022 
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rompted by rising milk procurement 

prices, private dairy companies as well as 

co-operatives have been making moder-

ate price hikes, according to a report by broker-

age ICICI Securities. 

“While the co-operatives had raised prices in 

Q3FY22, the dairy companies had deferred the 

price hikes. We note the private dairy compa-

nies have also raised selling prices by ₹2 per li-

tre in January 2022. We believe price hikes will 

help to reduce the impact on margins,” analysts 

at the brokerage said in a report on the sector 

released Monday. 

Milk procurement prices have started inching 

upwards on the back of culmination of the flush 

season and a steady increase in animal feed 

prices. 

Meanwhile, global skimmed milk powder prices 

have increased 34% year-on-year and 8% 

month-on-month. The brokerage experts a 

“steady” increase in global skimmed milk pow-

der prices to result in higher prices in India too. 

It may also lead to higher milk procurement 

prices in coming months, it said. 

Meanwhile, as the impact of the ongoing wave 

of covid-19 ebbs, demand is likely to go up. 

“We note reopening of schools will lead to 

higher demand for milk. While it may lead to 

higher revenues of dairy companies, it may also 

lead to lower margins,” it said. 
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As a result, companies have already initiated 

pricing actions. “We expect all dairy companies 

to be impacted YoY due to higher milk procure-

ment prices. While favourable base of Q4FY21 

provides some support, we believe higher milk 

procurement may impact EBITDA margins in 

FY23,” the report said. 

 

 

Dairy excluded in India-UAE FTA to protect the domestic industry 
FEB 21, 2022 
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he trade deal between India and the 

United Arab Emirates (UAE) has man-

dated stringent rules of origin condi-

tions, with 40 per cent value addition required 

on exporting items to avoid routing of products 

manufactured in third countries to India 

via UAE. 

In any Free Trade Agreement (FTA), the rules of 

origin determine the criteria for which goods 

are eligible for free imports. 

Under this trade deal, there will be a need for 

substantial processing of up to 40 per cent 

value addition and a certificate of origin issued 

by the Ministry of Economy, UAE, said govern-

ment officials. 

Generally, in trade deals, the value addition is 

to the tune of 30-35 per cent. In the case of In-

dia-UAE Comprehensive Economic Partnership 

Agreement (CEPA), some high-valued items are 

excluded from such stringent value-addition re-

quirements. 

Moreover, a permanent bilateral safeguard 

mechanism has been agreed upon to deal with 

any sudden surge in imports of any product. 

Such a clause has been included to protect the 

domestic industry. 

According to government officials, previous 

FTAs did not have enough safeguards to protect 

the domestic industry in case of surge in im-

ports. This, according to them, led to a trade 

deficit with the Association of Southeast Asian 

Nations after signing the FTA. 

This is the first time India is entering into a con-

tract enforcing the country of origin, which will 

disable the circumventing of products from 

other countries through the FTA  route. 

India has kept items such as dairy, fruit, cereals, 

vegetables, tea, coffee, tobacco, dyes, soaps, 

footwear, petroleum, tyres, toys, aluminium 

scrap, copper, processed marble, among others, 

out of the trade pact with the UAE.  here is also 

a separate exclusion list for some products, in-

cluding dairy, tea, coffee, spices, sugar, and to-

bacco, to protect the domestic industry. 

Areas where manufacturing has been robust 

and sectors wherein the government has rolled 

out production-linked incentive schemes have 

been put on the negative list, Commerce Secre-

tary B V R Subrahmanyam had told reporters on 

Saturday. 
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India and the UAE on Friday signed a CEPA that 

is set to benefit nearly 90 per cent of India’s ex-

ports, in terms of value. The pact is expected to 

kick in over the next 60 days, after the UAE 

completes its constitutional and legal processes. 

The UAE is offering overall duty elimination on 

over 97 per cent of its tariff lines, corresponding 

to 99 per cent of India’s exports, in terms of 

value. Indian exporters will get immediate zero-

duty market access in labour-intensive sectors, 

such as leather, footwear, gems and jewellery, 

furniture, among others. 

The trade pact is likely to benefit around $26 

billion worth of Indian products that are subject 

to 5 per cent import duty by the UAE. 

This is the first time the pact has included chap-

ters on intellectual property rights, government 

procurement, and digital trade. “These (chap-

ters) may be very small, but they will set the 

tone and convey India’s desire to be a large 

global player,” Subrahmanyam had said. 

While digital trade will cover areas including pa-

perless trading, personal data protection, and 

cross-border flow of information, the dispute 

settlement provisions will not apply to this. 

The Federation of Indian Export Organisations 

President A Sakthivel said the trade deal will re-

sult in exponential growth in India’s exports to 

the UAE and will open the market to other Gulf 

Cooperation Council (GCC) countries. 

“GCC countries also follow the same technical 

standards as applicable to the UAE, paving the 

way for greater market access to Indian goods 

in the GCC market. This may be used as a tem-

plate for similar agreements with GCC coun-

tries,” said Sakthivel. 

 

 

J-K Administration Working On Dairy Development To Double Farmers' Income 
21st February, 2022 20:25 IST 
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double-farmers-income.html 

rinagar, Feb 21 (PTI) To double farmers' 

income, the Jammu and Kashmir govern-

ment is working on several schemes on 

dairy development in the union territory, offi-

cials said on Monday. 

Being an agrarian region, the agriculture sector 

contributes 16.18 per cent to J&K's GDP, of 

which dairy sector constitutes more than one-

third, they said. 

"Dairy is one of the most important sectors and 

the vast population living in rural areas relies on 

dairy and livestock for their livelihood. There-

fore, improving the position of the dairy sector 

in J&K is directly proportional to improving the 

socio-economic condition of people," the offi-

cials said. 

Since the launch of 'Operation Flood' in 1970 

which transformed India from a milk-deficient 

nation into the world's largest milk producer, 

White Revolution is gaining momentum in the 

whole of the country and J&K is also marching 

on the path, they said. 
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"Majority of the dairy producers in J&K are 

small holders having 2-3 animals, while the UT 

is producing 70 lakh liters of milk per day. To in-

crease production, the government has started 

several schemes like dairy entrepreneurship de-

velopment scheme (DEDS) which focuses on 

setting up small dairy farms," the officials said. 

"Government is also working on cooperatives, 

as it helps to make milk production profitable 

with Jammu and Kashmir Milk Producers Coop-

erative Limited (JKMPCL) is also working to raise 

the capacity from 50,000 LPD of milk produc-

tion to three lakh LPD," the officials added. 

The government highlights the success story of 

Manzoor Ahmad from Ramban district of 

Jammu division who shifted from running a dry 

fruit shop to dairy business. 

Ahmad sells around 200 litres of milk per day. 

His dream of becoming an entrepreneur was 

fulfilled with guidance from the Animal Hus-

bandry Department, Ramban, the officials said. 

The department offered him guidance on scien-

tific lines to manage his dairy farm. Starting 

with four cows at his dairy farm in Bankoot, 

Banihal but with the help of Animal Husbandry 

Department the number has now reached to 20 

cows for his farm under the Integrated Dairy 

Development Scheme (IDDS). 

Another success story is that of Asiya Bashir 

who at the very beginning had the idea of be-

coming an entrepreneur, supporting her family 

financially. 

In the Shopian district of south Kashmir, Asiya 

set up a dairy farm under Integrated Dairy De-

velopment Scheme (IDDS) of the department. A 

resident of village Chiraath, Shopian, Asiya is 

successfully running her farm with 12 cows, of 

which six cows are giving milk. 

According to Asiya, is able to sell 90 to 100 liters 

per day through Jammu and Kashmir Milk Pro-

ducers Cooperative Limited. PTI MIJ MR MR 

 

 

 

Nestle India Rating: Buy | Results stood out in the FMCG segment 
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Volume-led resilient growth in Q4 stands out in 

FMCG peer group. (i) Domestic sales growth at 

9.2% y-o-y was driven by 8% growth in volume 

and mix. (ii) Gross margin contracted by -

205bps due to high input costs, but Ebitda mar-

gin was up by 51bps to 23.2% on the back of 

cost controls. (iii) Company expects commodity 

inflation to persist in the coming quarters. (iv) 

Overall, net sales and Ebitda were up 8.9% and 

11.4% y-o-y, and were largely in line with con-

sensus. Clean PAT was up 28.9% y-o-y and was 

14% above consensus. Reported PAT decreased 

20% y-o-y due to a one-off cost of Rs 2.4 bn 

(amendment in the pension scheme for some 

employees). (v) Nestlé announced a final divi-

dend of Rs 65 per share, taking the total divi-

dend to Rs 200/sh. 

2021 results and other highlights: (i) For CY21, 

net sales/Ebitda/Clean PAT were up 

10.1%/12.2%/14.4% y-o-y. (ii) Milk products and 

nutrition (its largest category) recorded modest 

growth of 2.6% on a high base, but also due to 

competitive pressure in dairy category (milk). 
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Other categories reported double-digit growth 

rates in 2021– prepared dishes and cooking aids 

(+16.7% y-o-y), Confectionery (+20.4% y-o-y), 

and Beverages (+16.1% y-o-y). (iii) Growth was 

driven by mega cities, small towns, and villages 

(9-14% y-o-y). (iv) The Sanand factory became 

fully operational during Q4 and helped in in-

creasing the availability of its key products. (v) 

New products contributed 4.9% to domestic 

sales in 2021. 

Why we maintain our Buy rating: (i) Structurally, 

we view Nestlé as a proxy on growth in Indian 

consumption as per-capita incomes increase. (ii) 

Nestlé’s volume and premiumisation-led strat-

egy is consistently delivering results with lead-

ership positions across various categories. (iii) 

Nestlé’s strong brands, under-penetrated prod-

uct portfolio, and focus on nutrition, health, and 

wellness make it well positioned to sustain 

strong growth in the long term. (iv) Nestlé is 

also deepening its rural presence through LUPs 

(Low Unit Packs), focussed innovation, and dis-

tribution expansion, which should also augment 

its growth trajectory. (v) Nestlé has lagged 

peers in the past year (up 6% in the last 1year vs 

8% gain in Nifty FMCG index), in part due to sig-

nificant past outperformance. Nestlé’s appeal 

as a strong defensive with consistent growth 

and earnings trajectory rises in the current vola-

tile context making risk-reward favourable. 

 
Maintain Buy and lower TP slightly to Rs 

20,300: Nestlé India’s current price builds in 

long-term earnings growth of c13%, which we 

see as undemanding given the size of the 

growth opportunity for its products. We retain 

our Buy rating with a lower TP of Rs 20,300. 
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nimal husbandry along with agriculture 

has been done in India since ancient 

times and even today, the farmers are 

doing animal husbandry along with agriculture 

to increase their income. 

India’s dairy Industry is facing constant chal-

lenge to meet the increasing demand of Milk 

among the people despite being the largest milk 

producer in the world. It is mainly attributed to 

the exponentially growing population of India.  

In such a situation, the biggest problem with 

the livestock farmer face is that of increasing 

the milk production. Many times it is seen that 

in the interest of getting more milk from their 

animals, livestock farmers give hormone injec-

tions to their cows & buffaloes, that makes 

them start giving more milk. But let us tell you 

that doing so not only affects the health of the 

animal, but consuming such milk can prove to 

be dangerous for others as well.   

But don’t worry! In this article, we will tell you 

how to increase the milking capacity of Cows & 

Buffaloes in natural & safe manner.   

Natural & Easy Ways to Increase Milk Produc-

tion in cows & Buffaloes  

Discussed below are Home remedies to en-

hance the milk production among the livestock 

animals:   

Include Cowpea in Cattle Feed 

According to the Animal Husbandry Depart-

ment, feeding cowpea grass increases the milk 

of the cow. Medicinal properties are found in 

cowpea grass increases the milk production ca-

pacity of the cows. It does not have any adverse 

effect on the health of the cow. The specialty of 

cowpea grass is that this grass is more digesti-

ble than other grasses. It is rich in protein and 

fiber which is essential for dairy animals.  

Make Home Medicine to Increase Milk of Cow 

& Buffalo  

To increase the quantity of milk of cow and buf-

falo, you can make a medicine at home. For this 

you will need some things which are easily 

available to you. 

To make this medicine, you will need 250 grams 

of wheat porridge, 100 grams of jaggery syrup, 

50 grams of fenugreek, a raw coconut, 25-25 

grams of cumin and carom seeds.  

First of all, cook the porridge, fenugreek and 

jaggery. After this, grind the coconut & mix. 

When it cools down, feed it to the animal. 

These ingredients should be fed only in the 

morning on an empty stomach for 2 months 

starting one month before giving birth to baby 

cow and should be fed till one month after giv-

ing birth.  

25 g of carom seeds and cumin seeds each 

should be given only after 3 days of cow's calf. 

By doing this you will soon start getting good re-

sults.   

Home Made Medicine from Mustard oil & flour 

to Increase Milk Production  

The quantity of Cow or Buffalo milk can also be 

increased by feeding a medicine made of mus-

tard oil and flour.   

First of all, take 200 to 300 grams of mustard 

oil, 250 grams of wheat flour. Now mix the two 

together and feed the animal in the evening. 

Keep in mind that the animal should not be 

given water after feeding the medicine. 
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Not only this, the medicine should also not be 

given with water. Otherwise the animal may 

have a cough problem. This medicine should be 

fed to the animal only for 7-8 days, after which 

this medicine should be stopped. At the same 

time, the green fodder and cottonseed meal 

should be continued.   

 

 

 

Hatsun Agro shuts ’ready-to-eat’ business under the Oyalo brand 
FEB 19, 2022 

https://dairynews7x7.com/hatsun-agro-shuts-ready-to-eat-business-under-the-oyalo-brand/ 

 
atsun Agro Product Ltd. (HAPL) an-

nounced it was discontinuing its ready-

to-eat (RTE) business with immediate 

effect, citing losses for the last two years pri-

marily due to the pandemic. 

The RTE range, which comprised pizzas and pas-

tas, were manufactured and sold under the Oy-

alo brand. 

The RTE business has been contributing to 

HAPL’s annual sales of ₹30 crore, which is less 

than 0.5% of the total sales. “Further RTE busi-

ness with lesser volume is also not profitable,” 

the company said in a regulatory filing. 

The move, however, would not affect profitabil-

ity adversely, HAPL said and added that the dis-

continuance cost was estimated at about ₹17 

crore. 

The dairy products maker said it would be pick-

ing up 26% stake in FP Cygnus Pvt. Ltd. and Hu-

oban Energy 7 Pvt. Ltd. for captive consumption 

of solar energy for its plants in Karnataka and 

Maharashtra. 

The milk products plant at Dharapuram in Tamil 

Nadu was expected to commence commercial 

production by March 2022. This unit would 

have the capacity to produce one lakh kg of milk 

products a day, HAPL said. 

Besides, the company said it was increasing the 

monthly installed production capacity of its cat-

tle feed plant in Sangola, Maharashtra, by 3,000 

tonnes to 5,500 tonnes. The trial production 

had started and the commercial production was 

expected to commence by the end of February, 

HAPL said. 

The company also announced the completion of 

land purchase in West Godavari District, Andhra 

Pradesh, for setting up a milk and milk products 

plant with a capacity of 3 lakh litres per day at a 

cost of ₹100 crore. 

For the third quarter ended December, the 

company’s net profit slid by 29% to ₹48 crore. 

Revenue from operations grew by ₹190 crore to 

₹1,585 crore. Shares of the company gained 

0.18% to close at ₹1,115.60 on the BSE on Fri-

day. 
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Amul Files FIR Against Staffer For Rs 4 Cr Fraud 
FEB 18, 2022 

https://dairynews7x7.com/amul-files-fir-against-staffer-for-rs-4-cr-fraud/ 

 
he general manager of Amulfed Dairy 

has filed a complaint of cheating against 

assistant manager of fresh products for 

producing fake transport bills and defrauding 

the company of Rs 4 crore in 12 years. 

Anil Bayani (52) of Amulfed Dairy has accused 

Ujjawal Vyas, a resident of Orchid Elegance, 

SoBo of running M U Carting, a fraudulent 

transport company in the name of his wife 

Meeti Vyas. Vyas allegedly raised fake bills using 

genuine trips by trucks to defraud the company 

since 2010. 

The cheating was found during an audit. Vyas 

admitted to the cheating between July 2010 

and February 10, 2022 of Rs 4,02,48,083.On 

February 14, Vyas gave a cheque of Rs 5 lakh to 

the company which was encashed. The next day 

he disappeared after giving two cheques. A 

complaint was filed with the Adalaj police sta-

tion on Wednesday. 

 

 

 

IDH FarmFit invests in dairy tech provider Stellapps 
Feb 17, 2022 
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echnology solutions provider for dairy 

sector Stellapps has raised an undis-

closed sum from IDH FarmFit, which is 

the funds’ first equity investment in India. 

Stellapps and IDH Farmfit Fund have entered 

into a first-of-its-kind partnership as a result of 

this investment. Since its inception in 2011, 

Stellapps has been working towards raising 

farmers net income by improving productivity in 

the value chain, enhancing milk quality, and en-

abling trackability. Besides, it is also enabling 

delivery of value-added services like credit, in-

surance, extension, agri-inputs among others 

etc. 

“We are immensely happy to welcome IDH 

FarmFit Fund as an investor. The investment 

will contribute towards building out our vision 

of creating a digital ecosystem that enables 

smallholder farmers to become entrepreneurs. 

This involves enabling easy and timely access to 

extension services, quality cattle nutrition, fi-

nancial services, market linkage. We look for-

ward to learning from the rich experience of 

IDH FarmFit Fund to drive a significant impact in 

the Indian Agri sector,” said Ranjith Mukundan, 

CEO, Stellapps. 

Varishna Tewarie, the IDH Farmfit Fund’s invest-

ment manager for Asia, said: “We are delighted 

to support Stellapps with this new investment, 
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which will improve farmer income and posi-

tively impact their lives. We shall witness the 

transformation of one of India’s most crucial ag-

ricultural sectors. The company supports small-

holder India farmers by increasing transpar-

ency, improving farming practices, and enabling 

financial inclusion.” 

The Indian dairy sector is the largest in the 

world, contributing 22% of global milk produc-

tion. 

 

 

Nestle Q4 results: Net profit dips 20% YoY to Rs 387 cr; rev up 9% 
FEB 18, 2022 

https://dairynews7x7.com/nestle-india-q4-results-net-profit-dips-20-yoy-to-rs-387-cr-revenue-up-9/ 

 
MCG giant Nestle India on Thursday re-

ported a net profit of Rs 386.66 crore for 

the October-December quarter, down 

19.99 per cent year-on-year (YoY) from Rs 

483.31 crore recorded during the same period 

last year.  

The company’s revenue from operations came 

in at Rs 3,739.32 crore, up 8.93 per cent YoY 

compared to Rs 3,432.58 crore reported in the 

corresponding period last fiscal, it said in a reg-

ulatory filing.  

The company’s Board of Directors recom-

mended a final dividend of Rs 65 per equity 

share for the year 2021. Nestle stated in the fil-

ing that during the year it saw broad-based, 

double-digit, volume and mix led growth, de-

spite a highly volatile economic environment.  

The company’s total expenses in the October-

December quarter, were up 8.23 per cent to Rs 

3,022.97 crore, as against Rs 2,793.01 crore of 

the corresponding period.  

“Strong growth momentum continued in Maggi 

noodles aided by increased availability. KitKat 

and Munch registered stellar growth through-

out the year. Nescafe Classic continued to de-

liver double-digit growth. Growth in e-com-

merce was fuelled by new emerging formats 

such as ‘Quick Commerce’ and ‘Click & Mor-

tar’,” said Suresh Narayanan, Chairman and 

Managing Director, Nestle India.   

The company further stated that “it continues 

to witness high inflation in its key raw and pack-

aging materials, where many are at 10-year 

highs.” However, Nestle noted that it remains 

confident of its “ability and competencies and 

will continue to make all efforts towards cost 

optimisation and seeking systematic efficiencies 

to mitigate the impact.”  

Total sales and domestic sales for 2021 in-

creased by 10.1 per cent and 10.7 per cent, re-

spectively, it added. The Maggie maker follows 

January-December financial year.  

Nestle India’s domestic sales were up 9.17 per 

cent to Rs 3,559.78 crore, as against Rs 3,260.70 

crore in the July-September of 2020.  

“Domestic sales growth is largely driven by vol-

ume & mix and is broad-based,” the company 

said in an earning statement adding exports 

were lower mainly due to lower coffee exports 

and change in product mix.  

While its exports were down 6.63 per cent to Rs 

146.42 crore, as against Rs 156.82 crore of the 

corresponding quarter. 
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Stellapps has raised funds from IDH FarmFit with a partnership 
FEB 17, 2022 

https://dairynews7x7.com/stellapps-has-raised-funds-from-idh-farmfit-with-a-partnership/ 

 
nd-to-end dairy technology solutions 

provider, Stellapps has raised an undis-

closed amount from IDH FarmFit. They 

have also entered into a partnership as a result 

of this investment. 

Stellapps is challenging the status quo of India’s 

dairy ecosystem through its tech-first, platform-

based dairy supply chain services. The increas-

ing milk demand and the untapped potential for 

milk production offer ample opportunities for 

continuous growth for Stellapps. 

Since its inception in 2011, the dairy tech com-

pany has been helping raise farmers net income 

by improving productivity in the value chain, en-

hancing milk quality, and enabling trackability. 

The dairy tech company is creating a digital 

highway and access network to enable the de-

livery of value-added services like credit, insur-

ance, extension, agri-inputs, etc. Women consti-

tute 83% of dairy farmers in India and Stellapps 

is promoting female leadership throughout the 

dairy value chain as it expands its reach in India. 

In a statement, Ranjith Mukundan, Chief Execu-

tive Officer at Stellapps, said, “The investment 

will contribute towards building out our vision 

of creating a digital ecosystem that enables 

smallholder farmers to become entrepreneurs. 

This involves enabling easy and timely access to 

extension services, quality cattle nutrition, fi-

nancial services, market linkage.” 

“This will improve farmer income and positively 

impact their lives. We shall witness the transfor-

mation of one of India’s most crucial agricul-

tural sectors. The company supports small-

holder Indian farmers by increasing transpar-

ency, improving farming practices, and enabling 

financial inclusion,” said Varishna Tewarie, the 

IDH Farmfit Fund’s investment manager for 

Asia, in a statement. 

Agri-business drives India’s economy and dairy 

is its aorta, since it employs more than 40% of 

the agri-workforce and contributes the greatest 

percentage to its agricultural GDP. 

The Indian dairy sector is the largest in the 

world, contributing 22% of global milk produc-

tion. The Indian dairy and livestock sector is a $ 

225 billion industry and contributes to 7.6% of 

India’s GDP. 

 

 

NDRI to set benchmark for milk cells across India 
FEB 17, 2022 

https://dairynews7x7.com/ndri-to-set-benchmark-for-milk-cells-across-india/ 

 
fter the success in setting standard lim-

its of somatic cell counts (SCC) in the 

milk of indigenous cattle and Murrah 

buffalo of the National Dairy Research Institute 

(NDRI) farm, the scientists of NDRI, here, have 

started work on developing a set of reference 

values of SCC of all dairy breeds of the country. 

The Department of Biotechnology, Ministry of 

Science and Technology, Government of India, 

has sanctioned project “Generation of milk so-

matic cell reference values and intelligent pre-

dictive modelling for monitoring mammary pro-

file and milk quality of indigenous dairy ani-

mals”. 
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Scientists will screen high and low-producing 

dairy animals from various parts of the country 

to set desirable milk SCC levels in the indige-

nous breeds. They will also set a computer-stim-

ulated predictive model to identify the risk fac-

tors associated with higher somatic cells. 

As per the scientists, high percentage of SCC in 

milk is not good for the animal, producer and 

consumer. High milk somatic cell count leads to 

poor mammary health, lesser milk synthesis, 

poor fertility and also reduced yield of dairy 

products. “Scientists have started work on this 

project, under which they will develop a set of 

reference values for SSC in the milk of indige-

nous cows, buffaloes and goats,” said Dr 

Manmohan Singh Chauhan, director, NDRI. 

“India continues to be the largest producer of 

milk in the world. Milk production in the coun-

try has increased from 146.3 million metric 

tonnes in 2014-15 to 200 million metric tonnes 

in 2020-21, but export of milk stands only at 

about 10 per cent. This project will help Indian 

dairy farmers in achieving low milk somatic cell 

counts, reduce mammary infections and help to 

produce Grade A milk and its products,” Dr 

Chauhan added. 

Dr Chauhan added that this would boost con-

sumer confidence in the safety of traditional 

milk products, profits to Indian dairy farmers 

and increase the welfare of the milk-producing 

animals. 

 

 

 

NDDB: Meeting the man who made ice cream affordable 
 February 16, 2022 

https://www.indiancooperative.com/from-states/nddb-meeting-the-man-who-made-ice-cream-affordable/ 

eenesh Shah of NDDB is no ordinary 

Chairman. Having the privilege of 

working under legendary Varghese 

Kurien, Shah has risen through the ranks, serv-

ing at many junior positions and gathering vast 

experiences in the process. This went on display 

when he took over last year as the NDDB Chair-

man. Shah has launched several new initiatives. 

Simple and suave, even his detractors say 

Meenesh Shah’s knowledge of the dairy field 

cannot be challenged. Shorn of pompous ways, 

as are generally seen with MDs and Chairmen, 

Shah is able to communicate his ideas across 

rungs of the ladder in his organization by the 

force of his sheer sincerity. 

In an exclusive interview with the Indian Coop-

erative, Shah looked back at his long career at 

NDDB and narrated a few successful experi-

ments which have given him utmost profes-

sional satisfaction, one of which was introduc-

ing high-quality ice cream which even poor 

strata of society can afford to buy. 

“You are from my generation and you must be 

knowing how ice cream used to be a luxury item 

in our childhood days. Because of a variety of 

reasons large dairy plants did not find it cost-ef-

fective to venture into this segment. I got a 

chance when I was posted in Sugam dairy, a 

subsidiary of NDDB. After many brainstorming 

sessions, our team could produce quality ice 

cream at a rate of Rs 2! In the market, it was 

then priced at Rs 10 by the private players. This 

proved a gamechanger as others were forced to 

reduce their price”, recounted Shah. 

Another achievement that has given immense 

satisfaction to Shah was the introduction of fro-

zen Paneer by his team. “Paneer had a limited 

shelf life and the day we could produce frozen 

Paneer we knew it was going to be a game-

changer, ” said Shah. With matter (peas) also 

being frozen by us, the ubiquitous Mutter 

Paneer in Indian households is the result of our 

initiative. Now it can be cooked at short notice”, 

said Shah. 
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Shah also recounted the story of India-Sri Lanka 

MoU on dairy in the late nineties between 

Heads of States and how as a part of the team, 

he worked hard to launch dairy production in 

Sri Lanka from 1996-2000. Private players of Sri 

Lanka had convinced Sri Lankans that fresh milk 

is bad for health while milk powder is good. Be-

sides ramping the milk production, we also 

fought the erroneous mindset, underlined Shah. 

Later, NDDB withdrew from the venture but not 

before igniting a dairy revolution in the country, 

recounted Shah. 

Meenesh Shah also described how after the 

success of Operation Flood, a new vision in the 

shape of CMC was conceived. Funded by the 

World Bank, CMC worked from 2012-19. Shah 

spearheaded the team which came out with 

startling ideas of innovations on the issue of an-

imal productivity. Of the total of its global ven-

tures, the World Bank categorized CMC as be-

longing among the top 2-3% of successful ones, 

said Shah with a sense of satisfaction. 

A free-wheeling interview with Shah lasted for 

more than 30 minutes where he expounded at 

length on several issues including Modern Dairy 

Cooperative Society (DCS), Solar co-ops being 

mooted by NDDB, and why the Amul model has 

not succeeded everywhere in equal measure. 

There are a few more issues on which he talked 

freely and frankly. Part Two of his interview will 

be published soon. 
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Morrisons switches own brand milk from HDPE to ‘carbon neutral’ cartons 
FEB 25, 2022 

https://dairynews7x7.com/morrisons-switches-own-brand-milk-from-hdpe-to-carbon-neutral-cartons/ 

 
he new solution will not, however, be 

plastic-free. It is partially made from 

plant-based paperboard which is FSC 

certified, but features a layer of plastic coating 

and twist caps made from polyethylene derived 

from sustainably sourced sugarcane. 

According to the latest figures from WRAP, 

HDPE bottles (which are, like Tetra Pak’s solu-

tion, kerbside recyclable) have a recycling rate 

of 76% in the UK. Meanwhile, there are cur-

rently no reliable statistics in terms of the per-

centage of these specific Tetra Paks that are ac-

tually recycled. 

Hugh Jones, managing director of advisory at 

the Carbon Trust, said: “We welcome this move 

by Morrisons towards reducing the environ-

mental impact of its milk packaging. Our Carbon 

Trust ‘Carbon Neutral’ label, which will feature 

on these milk products in their new Tetra Pak 

packaging, recognises the CO2 reduction of this 

move and certifies that the cradle-to-grave car-

bon footprint of the packaging is in line with 

targets.” 

Morrisons has committed to a 50% reduction 

across its own brand primary plastic packaging 

by 2025. Since 2017 Morrisons has reduced its 

own-brand plastic packaging by over 8,000 

tonnes a year and replaced another 7,000 

tonnes so that it is fully recyclable. 

The move to milk cartons is the latest initiative 

from Morrisons to remove plastic packaging 

from its stores and follows other commitments. 

Morrisons was the first supermarket to intro-

duce paper carrier bags at checkouts in 2019. 

Morrisons is also the only UK supermarket to 

own its own recycling plant in Fife, which will 

reprocess hard-to-recycle soft plastic. 

The response from the packaging industry has, 

it’s fair to say, been mixed. Plastics resource ef-

ficiency and recycling charity, RECOUP, is one of 

the organisations that has questioned the 

move. Anne Hitch, its head of citizen and stake-

holder strategy, comments: “This change has 

certainly sparked debate. The question of drinks 

carton recyclability is one that is regularly asked 

by citizens, and we must consider whether it is 

right to signpost a product as ‘100% recyclable’ 

when we know that so many consumers are un-

able to place the item for recycling kerbside. 

“This claim sends the opposite message to con-

sumers with the likely unintended consequence 

of mixed dry recycling contamination.” 
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This new milk alternative uses a ‘cow-free’ dairy protein 
02-24-22 

https://www.fastcompany.com/90724172/milk-brand-first-to-use-cow-free-dairy-protein 

 
he newest alternative-milk brand 

doesn’t call itself plant-based, but “cow-

free.” The brand, Betterland, is the first 

milk to come to market, which uses Perfect 

Day’s animal-free dairy protein—whey that’s 

identical to the protein in cow’s milk but made 

with the use of fungi in bioreactors, not ani-

mals. 

Replicating the protein makes Betterland’s bev-

erage perform differently from almond milk or 

soy milk. If you’re making a latte, for example, 

the new “milk” is designed to froth exactly like 

standard milk, forming bubbles in the same 

way. “When you pour it into your coffee, you 

can drink a whole cup of coffee and you still 

have the peak [of foam] at the bottom,” says Li-

zanne Falsetto, founder and CEO of Betterland 

Foods. In the same scenario, some plant-based 

milks go flat. Similarly, if someone uses the new 

milk to bake or cook with, it will act like tradi-

tional milk when whipped or heated. 

 
[Photo: courtesy Betterland]Falsetto has a long 

history in food innovation. She launched the 

first brand of protein bars, called Think!, in the 

1990s. After that brand was sold in 2015, she 

watched the rise of new alternative proteins 

that were more sustainable—including dairy al-

ternatives that could help shrink the carbon 

footprint of milk—and learned about Perfect 

Day’s approach. The company sees protein as 

the key to making alternative dairy products 

that truly go head-to-head with traditional 

dairy. 

“If you look at milk, there are three big things—

there’s the sugar, there’s the fat, and then 

there’s the protein,” says Perumal Gandhi, co-

founder of Perfect Day. “The realization we had 

was the protein is what makes up most of milk 

in terms of what it can do. That’s why if you 

look at things like oat milk or soy milk or al-

mond milk, you can use it as a white beverage 

in your cereal. But if you put it in your coffee, it 

doesn’t taste the same. It doesn’t give you that 

foam . . . the protein gives it most of its func-

tionality. It binds with water, it binds with air, 

and does the thing that makes milk milk.” 

Like some other food companies, Perfect Day 

uses a process called “precision fermentation” 

to make dairy proteins. In tanks similar to those 

used to brew beer, they feed sugar to microbes 

that are genetically engineered with the cow 

DNA to make whey proteins. While it might 

sound futuristic, it’s a process that’s already 

used in food production: Most rennet, an ingre-

dient in cheese that was traditionally made 

from the stomach of a calf, is now made with 

precision fermentation. 

Perfect Day develops some products itself, in-

cluding Brave Robot, a line of ice cream that 

uses its whey. It developed its own version of 

animal-free milk, which Starbucks began testing 

in a couple of cafes last year. But it’s also part-

nering with other brands that want to use the 

ingredient to make new products. “What drives 

us is impact,” Gandhi says. An independent 
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lifecycle analysis found that the company’s 

whey protein reduces greenhouse gas emis-

sions by up to 97% when compared to conven-

tional production. “Just one company doing this 

is not the impact that we want to have, so our 

goal is to get this out to the entire industry,” he 

says. 

Betterland’s team took the protein and went 

through a year-long R&D process to develop a 

recipe for its first two products, a whole milk 

and a “creamy” version designed specifically for 

baking. “We did a complete category deep dive 

into what was on the shelf today, what we 

would want to make different, and we then 

took it to bench,” Falsetto says, meaning the 

company’s test kitchen. The new milk uses co-

conut oil, sunflower oil, and a supplement 

called MCT oil, among other ingredients. It has 

8 grams of protein—far more than some plant-

based milks—less fat than whole milk, and a 

third of the sugar. It also avoids some of the 

other challenges of conventional milk, from 

cholesterol to hormones and antibiotics. It’s lac-

tose free, but because it contains real dairy pro-

teins, anyone with a whey allergy shouldn’t con-

sume it. 

Using dairy protein alone doesn’t replicate the 

taste of cow’s milk; a pre-production sample I 

tried was sweeter, with a noticeably different 

flavor. (This wasn’t the case for an early sample 

of Brave Robot ice cream that I tasted, which I 

thought could be mistaken for the real thing.) 

Betterland says that it wants to make some-

thing that tastes better than milk. “Transpar-

ently, our goal for the performance of Better-

land milk is to be virtually indistinguishable 

from cow’s milk in terms of frothing, foaming, 

cooking, whipping, baking, or steaming,” says 

Falsetto. “In terms of flavor, however, our goal 

is for Betterland milk to be preferred over tradi-

tional cow’s milk.” Betterland’s milk will launch 

later this spring at a premium price, though, 

eventually, the company wants to compete on 

price with traditional milk. 

 

 

Dairy Farming Equipment: Small Dairy Machinery Specifications 
24 February, 2022 

https://krishijagran.com/animal-husbandry/dairy-farming-equipment-small-dairy-machinery-specifications/ 

airy farming is a type of agriculture 

that produces milk over a lengthy pe-

riod of time. It is a capital-intensive 

project that will need long-term planning and 

administration. Investing in high-quality dairy 

machinery is critical to your company's success. 

After the milk is collected, it must be processed 

before being sold. Let's have a look at the dairy 

farming equipment.  

Dairy Animal Housing Equipment  

Shelter  

Shelter, such as a cowshed, is one of the most 

critical things you can provide for your dairy 

cows. It is critical not to underestimate the 

value of a comfortable and hygienic shelter. 

Your dairy cows will produce a lot of milk for 

you if they are happy and healthy. To put it an-

other way, happy cows equal happy dairy farm-

ers.  

Mist Cooling System   

The temperature within the cowshed is another 

significant aspect of the equipment. A mist cool-

ing system is one of its essential features, which 

you can witness in several public locations 

throughout the summer.  

Feeding Equipment   

You'll need equipment to help feed dairy 

cows now that they're comfy indoors. A feed 

grinder is a must-have for dairy producers that 

utilise grain feed. You may calculate the exact 

formula of the components you wish to give to 

your dairy cows using a feed grinder.  

Green Fodder Cutters  

D 
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Additionally, green fodder cutters can be pur-

chased. Green fodder is a form of dairy cow 

feed made up of green plants such as beans, 

grains, grasses, and tree-based crops. You'll 

need mechanical equipment to chop green fod-

der into little pieces if you wish to give it to your 

cows.  

Chaff Cutter   

A chaff cutter is a fodder-cuttering machine. 

The fodder is fed into the machine and grasped 

between two toothed rollers, allowing it to be 

transferred to a share plate, where it is put on a 

hefty flywheel and turned in short lengths by 

the knives.  

Fodder Grinder  

Cutting or crushing is commonly used to mini-

mise the size of farm goods. Some blades are 

frequently used to cut. The crushing process re-

duces the product's size to something that can 

be used. A farmer may prepare cow feed from 

grain using this sort of agricultural machine 

known as a grinder.  

Equipment For Milking & Other Necessities  

One of the most important pieces of dairy farm 

equipment is milking equipment. General-pur-

pose milking equipment, milk cooling and stor-

age equipment, equipment for improving cow 

comfort, and miscellaneous barn and transpor-

tation equipment, such as milk trucks and wash 

vats, are the four primary categories.  

Pasteurizers, separators, homogenizers, and 

tanks are some of the most basic milk pro-

cessing equipment. Milking machines are the 

most important piece of equipment.  

Pasteurizers  

Pasteurization is a common aspect of the milk 

processing process. A milk pasteurisation device 

heats the milk and keeps it at a specific temper-

ature for a set amount of time, stirring it contin-

ually, before chilling it so it may be stored or 

processed further. Bacteria or hazardous agents 

can be found in cow's milk. The purpose of 

heating milk is to kill any bacteria that may be 

present.  

Separator  

This is where cream and skimmed milk are sep-

arated. All of these components are con-

structed of plastic, aluminium, and stainless 

steel and are used to create milk products.  

 

 

 

‘Aggressive’ marketing of formula milk flouts code, warns WHO as it urges curbs 
Tue 22 Feb 2022 23.30 GMT 

https://www.theguardian.com/global-development/2022/feb/22/aggressive-marketing-formula-milk-flouts-code-

warns-who-tobacco-plain-packaging 

 
ountries should clamp down on the “ag-

gressive” and “unethical” marketing of 

formula milk for babies, including forcing com-

panies to sell products in plain packaging, a re-

port by the World Health Organization and 

Unicef has said. 

In research, commissioned 41 years after the 

global health community drew up guidelines 

aimed at regulating the industry, experts found 

that the marketing of formula had “no limits” 

and had become more “unregulated and inva-

sive” in the digital age. 

Dr Tedros Adhanom Ghebreyesus, WHO direc-

tor general, said it was clear the marketing was C 
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“unacceptably pervasive, misleading and ag-

gressive”. He said: “Regulations on exploitative 

marketing must be urgently adopted and en-

forced to protect children’s health.” 

One measure the report suggests that govern-

ments explore is the standardised, plain packag-

ing of formula products, a controversial pro-

posal that will draw comparisons with tobacco 

marketing regulations in place in the UK since 

2017. 

Dr Nigel Rollins, a paediatrician in the WHO’s 

department of maternal, newborn, child and 

adolescent health, said that while nobody was 

equating formula milk with cigarettes, the way 

both products were marketed were “not dissim-

ilar”. 

“The commonalities are there,” he said. “But in-

stead of packaging being an opportunity for 

commercial marketing, it should be a place 

where public health can actually give accurate 

information to women. And if that type of infor-

mation can be given clearly and honestly, then I 

think that’s a good thing.” 

In the report, Tedros and Henrietta Fore, 

Unicef’s executive director until last month, said 

that while formula milk “has its place for 

women and parents who are not able or do not 

want to breastfeed”, babies’ best possible 

source of nutrition was their mother’s milk. 

The message carries particular weight in devel-

oping countries where parents often do not 

have easy access to clean water or sufficient 

supplies of formula powder, which public health 

bodies say can result in milk that is potentially 

harmful and can lead to diarrhoea and malnutri-

tion. 

The long-term benefits of breastfeeding, to 

both mother and child, applied “across the 

board”, said Rollins. The WHO advises that ba-

bies everywhere be exclusively breastfed for 

the first six months and are given breastmilk 

alongside solid food until they are two years 

old. 

The new research – which comes 41 years after 

a set of non-binding regulations known as 

the international code of marketing of breast-

milk substitutes was passed by the World 

Health Assembly – surveyed 8,500 parents and 

pregnant women and 300 health workers in 

eight countries, including Britain, China, Nigeria 

and Bangladesh. 

It found that the $55bn (£40.5bn) formula-milk 

industry was sending “misleading, scientifically 

unsubstantiated” messages, many of which vio-

lated the 1981 code. 

Large numbers of health workers internationally 

had been approached by the industry to influ-

ence their recommendations to new mothers 

through promotional gifts, free samples, fund-

ing for research, paid meetings, events and con-

ferences, and even commissions from sales, the 

research found. 

Formula-milk manufacturers often carried out 

“exploitative” practices known as “pain-point 

marketing”, which purport to present solutions 

to common infant problems, such as colic, re-

flux and broken sleep, it added. 

The collective effect of this marketing was that 

parents were making crucial choices based on 

wrong information, Rollins said. 

“Decisions on something as fundamental and as 

influential as infant feeding should be primarily 

based on the most accurate and truthful infor-

mation and not information that is somehow 

linked with commercial interests and commer-

cial gain,” he added. 

The report makes no formal WHO recommen-

dations, but suggests how countries could act, 

from tougher legislation on the promotion of 

formula to greater investment in programmes 

to support breastfeeding, including paid paren-

tal-leave policies. 

It calls for governments to look at the possibility 

of banning health workers from accepting spon-

sorship from formula-milk companies, and forc-

ing products to be sold in plain packaging. 
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“Exploring the area of plain packaging is defi-

nitely an area that we’re looking [at] because it 

was an area brought up by the mothers [sur-

veyed],” said Rollins. 

“Mothers said they found the packaging confus-

ing, not clear, and they were left uncertain what 

to do, or what to choose, because of the mes-

sages on the package.” 

The idea of formula in plain packaging was 

mooted in the UK in a 2017 private member’s 

bill put forward by the Scottish National party 

MP Alison Thewliss, chair of the all-party parlia-

mentary group on infant feeding. 

At the time, Vicky Fallon, now a lecturer in psy-

chology at Liverpool University, wrote 

that while a marketing clampdown was wel-

come, this move made her feel “conflicted”. 

“The message this conveys to mothers is really 

concerning – that in terms of health risks, for-

mula is somehow on a par with tobacco or 

more risky per se than alcohol or other products 

known to negatively impact health. 

“To enforce plain packaging on a product which 

is not inherently harmful is neither justifiable 

nor proportionate,” she wrote. 

 

 

 

3-Day Hands-on Training On ‘Learning Technologies Of Pasteurized And Flavored Milk’ 

Concludes At UVAS 
February 21, 2022 | 05:24 PM 

https://www.urdupoint.com/en/health/3-day-hands-on-training-on-learning-techno-1473598.html 

aisalabad (UrduPoint / Pakistan Point 

News / - 21 February , 2022) The Depart-

ment of Dairy Technology of the Univer-

sity of Veterinary and Animal Sciences (UVAS) 

Lahore in collaboration with Livestock and Dairy 

Development Department Punjab (L&DD) or-

ganised three days hands-on training on ‘Learn-

ing Technologies of Pasteurized and Flavored 

Milk’ under the project ‘Capacity Building of 

dairy farmers & industry stakeholders on milk 

value chain’at City Campus. 

Vice-Chancellor Prof DrNasim Ahmad chaired 

the concluding ceremony and distributed certifi-

cates among the participants. Project Director 

Dr Muhammad Junaid and 18 participants/pro-

fessionals from public and private sector dairy 

industry were present. 

Speaking on the occasion, Prof DrNasim Ahmad 

lauded the organizer for arranging this work-

shop for the capacity building of professionals 

to boost dairy industry in Pakistan. 

Thefocus of the training was to introduce to the 

audience pasteurized milk and its products as 

well as flavored milk and the concept of pro-

cessing flavored milkfor value edition in dairy 

business. 

UVAS Qiraat and Naat Society’s newoffice-bear-

ers sworn-in 

The Qiraat and Naat Society of the University of 

Veterinary and Animal Sciences Lahore organ-

isedthe first annual meet-up andoath-taking 

ceremony at the City Campus Lahore. 

Vice-Chancellor Prof DrNasim Ahmad chaired 

the oath-taking ceremony and administered 

oath to the new office-bearers.Renowned Naat-

KhuwanAkhterHussainQureshi,Prof Dr Kamran 

Ashraf, Prof DrAneelaZameerDurrani, Prof Dr 

MuhammadYasinTipu and a large number of 

students and faculty members were present. 
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PFA disposes of 630 liters adulterated milk 
FEBRUARY 19, 2022 

https://dailytimes.com.pk/888364/pfa-disposes-of-630-liters-adulterated-milk/ 

 
ULTAN: Punjab Food Authority (PFA) 

on Saturday discarded 630 liters of 

adulterated milk on the spot in a 

couple of days after finding a low level of lac-

tometer reading and natural fats. 

According to DG PFA Rifaqat Ali, about 4270-li-

ter milk was checked in two- days at Ghazighat 

and Head Muhammad Walla, under the supervi-

sion of the Deputy Director Operation. 

DG said PFA was using fully equipped milk mo-

bile testing labs (MMTL) with lactose can milk 

analyzer machines to get the quick results of 

milk samples at the screening pickets. He said 

the milk was discorded after identifying all 

types of adulteration within the milk. 

 

 

 

 

50,000 liter contaminated milk discarded 
FEBRUARY 18, 2022 

https://dailytimes.com.pk/887852/50000-liter-contaminated-milk-discarded/ 

 
ESHAWAR: Halal Food Authority team on 

Friday launched a crackdown against 

adulterated food, discarding 50,000 liter con-

taminated milk at Charsadda. 

The drive has been launched as per directives of 

the deputy commissioner Saadat Hassan. 

The Halal Food Authority team established a 

checkpoint near Nasata Motorway Interchange 

and took samples from various milk carrying ve-

hicles. During checking several samples were 

found adulterated which were discarded later. 

A total of 50,000 liters of contaminated milk 

was discarded. 
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PFA seized 1400 liter adulterated milk 
FEBRUARY 17, 2022 

https://dailytimes.com.pk/887317/pfa-seized-1400-liter-adulterated-milk/ 

ULTAN: The dairy safety team of 

Punjab Food Authority (PFA) seized 

400 liters of unhealthy milk during 

its crackdown against adulterated milk across 

Punjab here on Thursday. 

According to DG PFA Rafaqat, PFA team found 

around 400 liters of contamination of harmful 

chemicals, powder, milk which was to be sup-

plied to various dairy shops across the district, 

seized. 

The DG said the grand operation was underway 

across the province against adulteration mafia 

on directives of the Chief Minister of Punjab. 

 

 

New allegations of animal abuse won’t help a dairy sector already on the brink 
16 February 2022 

https://www.thegrocer.co.uk/the-grocer-blog-daily-bread/new-allegations-of-animal-abuse-wont-help-a-dairy-

sector-already-on-the-brink/664544.article 

he dairy sector isn’t normally synony-

mous with stability. Just look at the myr-

iad crises it has seen (and continues to 

face) over profitability concerns during the past 

decade. 

It’s faced buffeting from declining consumption 

at various points, coupled with growing compe-

tition from plant-based dairy alternatives – 

which (as we’ve seen in recent ads from the 

likes of Oatly and Alpro) are becoming increas-

ingly vocal in their opposition to the sector. 

But despite these challenges, locked-down 

shoppers very much embraced their love for all 

things dairy during the pandemic. 

According to AHDB analysis of Kantar data pub-

lished last week, supermarket dairy sales across 

all categories in 2021 remained “significantly el-

evated” versus pre-pandemic levels. 

Total dairy value sales were up 11.3% compared 

to 2019, with volumes up 6.3%. Standout per-

formers included cheese, which saw volumes 

climb 13.2%, while butter volumes were up 

16.5% and milk volumes were 5.8% higher than 

they were in 2019. 

“As a staple product, dairy will continue to do 

well in 2022, despite growth slowing last year as 

restrictions were eased,” predicted AHDB senior 

retail insight manager Kim Heath, who added 

that 77% of consumers saw dairy as “a vital part 

of their everyday food”, with 99.5% of UK 

households shopping for dairy products every 

month in 2021. 

Such a performance should be heartening for a 

sector that is again feeling the pinch financially, 

with soaring on-farm costs threatening the fu-

tures of many dairy farmers. 

So against this background, the shocking revela-

tions uncovered by the BBC’s Panorama on 

Monday night – which saw workers on a dairy 

farm in west Wales engaged in a series of al-

leged animal welfare breaches – were disap-

pointing to say the least. 

Undercover filming by welfare campaigners Ani-

mal Equality revealed what appeared to be a lit-

any of ill treatment on the farm, with a number 

of cows shown limping badly and suffering from 

ulcers and foot problems. 

Things then took a “darker turn” in the docu-

mentary when workers were shown inflicting vi-

olence on the helpless animals. Deeply trou-

bling examples of such violence included a cow 

being struck by a shovel, a fallen cow being 

kicked and another being hauled into the air us-

ing a hoist. 
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Understandably, Red Tractor was quick to sus-

pend the farm – which told Panorama “if work-

ers had abused cows, a disciplinary process 

would begin immediately”. 

Processor Freshways was equally “shocked” by 

the exposé and said it was “working around the 

clock with Red Tractor to ensure these allega-

tions are fully investigated”. 

There was also an understandable backlash 

from disgusted consumers on social media. In-

dustry body Dairy UK added to those voices of 

condemnation this week, telling The Grocer 

such behaviour was “totally unacceptable under 

any circumstances”. 

That’s obviously a given, but the footage, and 

the wider Panorama investigation into condi-

tions throughout the dairy supply chain, has 

also resurfaced long-standing questions over 

whether we should be paying more for our milk 

and other dairy produce. 

In response to soaring on-farm inflation, aver-

age farmgate prices are now at their highest-

ever levels, according to AHDB data – with its 

UK ‘All Milk’ price averaging 34.12p per litre at 

the end of December, which is almost 19% 

higher than it was in February 2020. 

But as Panorama pointed out, this is a bit of a 

historical anomaly, with prices largely bouncing 

around the mid-teens to the mid-20p mark for 

much of the past 10 years – levels widely 

acknowledged across the dairy industry as un-

sustainable and way below the cost of produc-

tion. 

At the same time, retail prices – particularly for 

liquid milk – have largely remained static in re-

cent years, prompting mounting warnings it is 

no longer viable to produce for the supermarket 

sector. 

Would higher prices necessarily mean we 

wouldn’t see shocking scenes as depicted by 

the Panorama investigation? We may never 

know. 

But as the film-makers suggested, the relentless 

drive for value across the supply chain appears 

to have also driven down standards on this par-

ticular farm – with one expert bemoaning how 

farm staff appeared to care only about ensuring 

the animals produced milk, whatever the cost 

to their welfare. 

This all comes as new consumer research pub-

lished this week by animal protection charity 

Open Cages showed almost 80% of British peo-

ple “opposed factory farming practices which 

cause animals to experience pain or suffering as 

a means of producing affordable food”. 

“Behind the scenes, there’s a common attitude 

of seeing consumers as too cheap to support a 

move to higher standards,” says Open Cages 

CEO Connor Jackson. 

“This poll suggests the vast majority of British 

consumers aren’t interested in such a trade-off: 

they don’t want cruelty to be the price. It blows 

this outdated attitude out of the water.” 

With that in mind, the danger for the dairy sec-

tor now is that the breaches shown by Pano-

rama and those of a similar ilk in recent years 

could ultimately impact on dairy’s recent suc-

cesses at the till. 

As Dairy UK says, any farm behaving in the way 

depicted on the Panorama episode “does a 

massive disservice to the large majority of dairy 

farmers who care for their cows and are com-

mitted to world-leading animal welfare stand-

ards”. 

But with the sector now under a fresh round of 

scrutiny, the job of those farmers and a wider 

sector fighting to keep dairy relevant has just 

become that much harder. 
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